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Master's Thesis from the year 2006 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 1,7, University of Hamburg, 99 entries in the
bibliography, language: English, abstract: Over the last decades, an increasing number of companies have
begun to recognize that their brands are the most real and marketable assets they have developed and thus are
a source of competitive advantage (e.g. Aaker 1990, p. 47; Kapferer 2004, p. 233). Through the
establishment of brands and brand images, the positioning and diversification of own products towards
competitors' products is supported and an additional value which goes beyond the mere technical-physical
characteristics is created (e.g. Keller 1993, p. 2). The capitalization of this brand value through a brand
extension strategy defined as "the use of established brand names to enter new product categories or classes"
(Keller & Aaker 1992, p. 35) has become the preferred alternative for growth and a guiding strategy for
product planners (e.g. Tauber 1988). Thereby, a company uses the equity built up in the names of existing
brands, for example to improve the likelihood of new product success or to enhance marketing productivity
(Rangaswamy & Burke & Oliva 1993, p. 61). The latter has especially gained importance due to a dramatic
rise in costs for introducing new products. Especially advertising expenses have exploded due to the
information overflow of consumers and the increasing number of products struggling for their attention. In
practice, brand extensions have therefore been the core of strategic growth for a variety of companies.
Especially in the last two decades, a strong tendency towards the brand extension strategy has shown
compared to the new brand strategy. Whereas in the USA until 1984, the share of extension products in total
new product introductions in the fast-moving consumers goods segment was only 40% (Aaker & Keller
1990, p. 27), the share amoun
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From reader reviews:

Derrick Robertson:

This Success Factors of Brand Extension in International Marketing book is just not ordinary book, you have
it then the world is in your hands. The benefit you will get by reading this book will be information inside
this reserve incredible fresh, you will get facts which is getting deeper you actually read a lot of information
you will get. That Success Factors of Brand Extension in International Marketing without we realize teach
the one who looking at it become critical in thinking and analyzing. Don't always be worry Success Factors
of Brand Extension in International Marketing can bring whenever you are and not make your case space or
bookshelves' turn out to be full because you can have it in the lovely laptop even telephone. This Success
Factors of Brand Extension in International Marketing having great arrangement in word as well as layout,
so you will not really feel uninterested in reading.

Leroy Mallett:

Now a day those who Living in the era just where everything reachable by interact with the internet and the
resources inside can be true or not require people to be aware of each facts they get. How people have to be
smart in obtaining any information nowadays? Of course the reply is reading a book. Examining a book can
help folks out of this uncertainty Information specially this Success Factors of Brand Extension in
International Marketing book as this book offers you rich info and knowledge. Of course the info in this
book hundred per-cent guarantees there is no doubt in it you may already know.

Paul Evans:

Do you have something that you prefer such as book? The reserve lovers usually prefer to opt for book like
comic, brief story and the biggest some may be novel. Now, why not striving Success Factors of Brand
Extension in International Marketing that give your pleasure preference will be satisfied by reading this
book. Reading behavior all over the world can be said as the opportunity for people to know world a great
deal better then how they react towards the world. It can't be explained constantly that reading routine only
for the geeky man or woman but for all of you who wants to be success person. So , for all you who want to
start studying as your good habit, you could pick Success Factors of Brand Extension in International
Marketing become your own personal starter.

Paul Dubose:

What is your hobby? Have you heard that question when you got students? We believe that that issue was
given by teacher to the students. Many kinds of hobby, All people has different hobby. And you know that
little person similar to reading or as studying become their hobby. You need to know that reading is very
important and also book as to be the point. Book is important thing to provide you knowledge, except your
own teacher or lecturer. You find good news or update with regards to something by book. A substantial
number of sorts of books that can you take to be your object. One of them is Success Factors of Brand



Extension in International Marketing.
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